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Case study on “Cosmopolitan”
Magazine and the Readers’ satisfaction and Its Utilization
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Abstract

This study objectives were 1) To study the readers’ satisfaction in its content
and composition in Cosmopolitan pages arrangement and its layout 2) To study the
readers’ utilization from its various content 3) To compare the satisfaction of its contents
by categorization of its readers to demographic characteristics and their media receiving
channel and 4) To study its readers’ Cosmopolitan subscription. The sample group of this
study were its readers who are females of 15-30 years age range, living in Bangkok, total
400 females. The interviews was selected as a tool in data collection and the statistics
used for data analysis included the percentage, mean, standard deviation, hypothesis
tested with t-test and One Way Variance Analysis. The study result came out that :

1. The Cosmopolitan content satisfaction was in the very much level, when
considered in individual aspect and descendant sorting, the 3 topmost popular ones
were fashion and beauty, popular people's relationship column and knowledge giving
column.

2. The Cosmopolitan composition satisfaction was in the very much level, the
topmost satisfaction were colorful composition, followed by pictures arrangement or
graphic arts and letters or alphabets respectively.

3. The utilization from the magazine’s content was in the moderate level.

4. The satisfaction to the content and composition used in pages arrangement,
utilization from reading Cosmopolitan were different it was found that the demographic
characteristics, namely, different age, marital status and education levels and occupations
could affect readers’ satisfaction differently in term of its contents, composition, pages
arrangement and its contents utilization with statistical significant level at 0.05.

5. The readers who read or subscribed Cosmopolitan in different aspects were
differently satisfied with the different contents of the magazine in term of its composition,
pages arrangement and different utilization of Cosmopolitan contents with statistical
significant level at 0.05.
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