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Abstract

The objective of this research is to study and define the approach

for-developing-a-marketing-mix-to-stimulate-residential-estate-bying
decision of Thanachart Bank customers in Suphanburi Province. The
researchers use qualitative research via an in-depth interview with 8
branch managers of Thanachart’s Bank in Suphanburi Province, based
on purposive sampling technique.

Findings from the research about the approach for developing a
marketing mix in order to stimulate residential estate buying decision
of Thanachart Bank customers in Suphanburi Province. From the
SWOT Analysis, it revealed that Thanachart Bank has key strengths
with respect to interest rate, quick credit approval process, and good
customer relationship. Given higher growth in real estate business in
Thailand, this gives more opportunities for banks to use proactive

STraTeey 10 winh the Tharket sharc i the migst ot today s severe
competitive environment.
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