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Abstract

The purposes of this research were (1) Factors affecting the
perception of consumers' image towards gemstones and jewelry in
'''''''' ~~Kanchanaburi-This research used purposive sampling 385 persons and

included tourists, manufacturers of gemstone distribution business in
Kanchanaburi province. The inference statistics were percentage,
mean, standard deviation and multiple regression analysis. '

The findings of the study were as follows: Factors influencing
that affect the perception of consumers' image towards gemstones and
jewelry in Kanchanaburi (At the statistical significance level ot 0.05)
by the multiple regression analysis equation is Y = 0.93 +0.30 X,-0.27

X5 +0.76 X5. The equation with predictive accuracy 1s 34 percent.
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