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Abstract

The objectives of this research is to 1) compare purchasing
behaviors of OTOP products, a case study of batik fabric and ready-
—————made clothes producer-group in Nakhon Pathom Province, classified ..

by petsonal factors and 2) study the ifflitences of‘“SeW‘fce““"iﬁa“i‘kéfﬁme‘*‘“‘“‘“
mix which affecting purchasing behavior of OTOP prodiicts; study of
batik fabric and ready-made clothes producer group in Nakhon Pathom
Province. The researcher collects data from 900,085 population in
Nakhon Pathom Province, then select a sample size of 400 using Taro
Yamane Formula, using convenience sampling technique.

The research results reveal that 1) Personal factors, including age,
level of education, occupation, and income, have stat1st1cals1°n1ﬁcance
on the purchasing behavior of OTOP products, a case study of batik
fabric and ready-made clothes producer group in Nakhon Pathom
Province 2) the first 3 components of services marketing mix which
affecting the frequency to purchase OTOP products per month are
people (b=0.51), pricing (b=0.61) and placement aspect (b=0.13),

respectively. While the least 3 components of services marketing mix
which affecting the frequency to purchase OTOP products per month
are process (b=0.50), promotions (b=0.46), pricing (b=0.16). and
placement (b=0.37), respectively.
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