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~ . Abstract

The purposes of this research were (1) to compare the Tourism
Behavior of Thai tourists to the Nang Yai Museum at Khanon Temple
classified by personal factors. (2) to study the factors affecting that

— — Tourisii behaviot of Thai tourists to the Nang Yai Museum at Khanon

Temple. This research used purposive sampling and included Thai
Tourists 400 personal. The research instrument that was used was a
survey using rating scales questions constructed by the researcher. The
statistics that were used were percentage and standard deviation. The
inference statistics were Independent t-test, One Way ANOVA and
multiple regression analysis. |
The findings of the study were as follows: (1) The pattern of
i factors affecting was defined by age, educational status and income (2)
Factors influencing the pattern of Tourism Behavior perception
includes: Service (B = 0.56) Interest (B = 0.37) and travel (p = 0.28)
The equation that was produced as a part of this research has predictive
power of 23% and can be written as follows: Y = 3.81 +0.28X, +

021X+ 0.56X5+0.37X4+H0.81Xs-
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