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Abstract

a9 ,a»

This research aims to 1.)Jstudy tourst behavior and dedide

of Makhon Pathom

The research found the overview of element that affect deciding to visit has high level. Considering

is found the decide to visit influenced by the

: s v \ i 4 § i 1 T .
in cach element found high tevel in all element. The anal

tourism element statistical significance. The weight analysis found tourism amenity and tourism accommo-

lysis confirms found

]

dation (Ay= 0.93), the tourism attraction and tourism accessibility (Ay= 0.89). The ana
tourism attraction, which has good image (Ay= 0.87). The tourism accessibility is paths linking sites within

place (fky— 0.81. The tourism amenity is clean toilet and adequate to the valume of touris

tourisrn accommadation s a sefection of good food for tourist (Ay= 0.80

that isn’t contrary to the moral, ethical and legal (Ay= 0.81).

Keywerds : the element of tourism, tourism decide, historical and cultural tourism destination
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