The Marketing Mix Eactors affecting Sele@fgpn Credit of the Go{éernment &

o . Sen : S S (C -
& Savings Batil‘’Kui Buri, Prachgip-Khiri Khan Proyfiiée & &
& & A& & & RS RIS
& L ‘b‘}*&*‘? %"*,,:*‘? S &

' 3 I o I o b R ol
Matinee Stidthuam', Hansa Klaychanpong' and Wisit Rittiboonchai

'Faculty of Management Science Nakhon Pathom Rajabhat University

Abstract X
& & & &
°¢° bo‘c This research aims tg\‘"f}_pﬁ"he study of marketingo?njﬁ‘c factors affecting selegﬁg redit of the S
é-‘g%ﬁfnment saving bank kui #firiPrachuap kiri khan prov&é‘c" &3' To compare the marke@g‘jﬁlx factors effect A"é, &
the credit of Govemmen@sa&l g bank Kui Buri, Prach {Q%iri Khan classified acco\gsﬁ ®to personal factors. ) 4;‘9@

The samples us®d @ff the study is that custom&%wﬁlo use the service credit Bx‘;fhe government saving Q’s“
bank Kui Buri, Prachuap ﬁhiri Khan province. Derived from a sampling of 400 persons, by means of random
sampling chance. The tools used in this research include statistics used in data analysis were percentage, mean,
standard deviation test and t-test and one-way analysis of variance.

The results 1) the marketing mix factors affecting selection credit of the government saving bank kui
- buri, Prachuap Khiri Khan province overall, the highest level. Considering it was found that the average in the
first three, including personnel, physical environment. And they.product, respectively. 2) Tg@- compare the
ma.gkst'mg mix factors effect to the@rgdit of Government saving bink® Kui Buri, Prachuap KhirnKd$in classified p
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‘ ‘_?ﬁ%;@ng to personal factors fg&?;gp&at users with sex, age, ygzczg&e, use different affectmgéﬁ?c{\elrs of marketing o .
°'l%1&~k‘ in the overall credit a.[p‘zd,jdferem. The user’s level {sf' g;ﬂmation and occupationzeﬁ é&% use of different o“\&}
R \$harketing mix in the selegfig@%f credit service overall t{;zgswvas no significant dlfferen{tgﬁ the 0.05. Q
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