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A lot of creq_'é\lg.s-?ourism destinations ha\@"f@.é'ed challenges when d Y:él\ hg creative products apgd o
services. Previous i@i@“have found negative asg&taoﬁnd impacts related to cr@‘ﬁypﬁourism such as there is a;ig'c,ké
: 2 : 5 ! @ i : ' XY
of uniqueness a @sp¥ntaneity, there is nothmgs‘nqﬁ about creative product%sﬁ\qugerwces, the carrying cawfz\@ébf
festivals or eventsg®an be exceeded and commumg/ values can be weakened (Rithards and Raymond, 2000; Fl'8rida,
2002; and Richards and Wilson, 2007). According to Buaban (2016), studying the potential of tourism resources is a
priority factor for producing appropriate creative tourism products and services that can be sustained over the long
term. This study is to explore and evaluate the potential of agricultural destinations which would be appropriate for
developing creative tourism in Ko Lad E-Tan, Nakhon Pathom province. Participatory research was used and the
] research objective was based on local problems and needs. Grounded theory was applied to collect intensive
- & information. Semi-structuregs.questions were used during-in-depth interviews with ﬁtg@en stakeholders including 043'6
© Hocal leaders, local peo Logovemment officers andbé’nba%preneurs. The results (D‘f‘o‘ugﬁ that agriculture base@ <& &
‘\c&-" destinations with the é’cgﬂﬁal for developing creatig»}?tgﬁ'rism should have two elghests. The first element is lgﬁ’l&g@"
3 human resources instudfig the potential of opinj ﬁﬁders and the strength gﬁl}g&community. This can su.ﬁ) ;
effective learningyd 9 participatory process G?rﬁhg-term creative tourisnﬁ’cg“?ity management. Meanwﬂ’ﬁg;A e
potential of generaﬁng creativity is the second important element for successfufcreative tourism management. This
includes the capacity of tourism resources, local actors and tourism networks to be used to develop creative tourism
products and learning processes to produce creative experiences. These can produce effective creative experiences
for tourists and benefits for local people as well. To date, no study has been published that investigates the potential
of developing creative tourism in agricultural-based destinations. Consequently, these research results can add a new
theoretical perspective into developing creative tourism in agriculture based destinations.
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