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ABSTRACT
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~fluence of attitude and trustworthiness of undergraduate stucents regarcing puUrcnasing
decision with QR Code in Nakhon Pathom Rajabhat University.

The paper was a quantitative cesearch, examined with 400 sanplings from
uncler graduate stucents in Makhon Pathom Rajabhat University. These samplings were
collected by convenience sampling techrique through a questionnaire-based survey As
the analysis included Percentage. Mean, Standard Deviation, pearson’s Correlation and
Multiple Regression Analysis.

The results showed that (1) the gendler effected on purchasing decision with QR

i~ Nakhon Pathorn Rajabhat University,

©
=i
=
i

Code of undergraduate studle
(2) The marketing mix affects purchasing decision with
OR Code. These were dominated by Product (b=0.29), Promotion (b=0.20), Place
{lb=0.10) and Price [b:0.0Q} respectively. The predictive powes was at 73 percent and
multiple regression equation was shown Y = 130 + 0.29 X, + 0.09 X; + 0.10 X, + 0.20 X¢
(3) The attituce and rrustworthiness of undergraduate
students affects purchasing decision with QR Code was dominated Oy trustworthiness
(b=0.37) and attitude (0=0.26) respectively. The predictive power was at 69 percent and

multiple regression equation was shown Y = 1.55 + 0.26 X5+ 0.37 X4

Keywords: Marketing mix, Attitude Trustworthiness, QR Code
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