k]

MIUTEEMIINMTIEAUNGE Muingnisdnng
MUINIMEINIINNTS ASIA 6 wninedegleviusssund
24 Fanay 2562

nisanduladenlduinmsvudennamandrulszaunianisnann
nsdifinenUTeudisulusudidlng uanned ndinas Tudsminuasugy
The Decision to Use Transportation Services According to The Marketing Mix
Case Study Comparing Thailand Postal Service and Kerry Express in
Nakhon Pathom Province
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Abstract

The purpose of this research were to: 1) to study the decision to use the Thai Postal Service and Kerry Express
Service classified by personal factors. 2) To compared the decision with customer in use the Thai Postal Service
and Kerry Express Service. The researcher used the Cochran (1953) sample size formula to obtain 400 sample.
The distribution of data from 200 customers who use the service on a regular basis. This research were analyze
the results using the statistics used are frequency, percentage, mean, standard deviation, t-test, and one-way
analysis of variance.

The research findings were as follows:

(1) The decision to use the Thailand Postal and Kerry Express Transportatlon services will be different
when classified by age, monthly income and occupation.

(2) Thai Postal Service and Kerry Express found that there were differences in all aspects with statistical
significance at .01 level, except for price factors. Kerry Express customers will be evaluated higher than Thai
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Postal customers in all aspects. The factors that are evaluated in the first three are: Distribution channels

Personnel providing services and products.

Keywords: Decision Making, Transportation Service, Marketing Mixed, Health
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