T 9 21U 1 unaAN-RguIEU 2561 M9aNIdIANANARTINE 67
Vol. 9 No. 1 January-June 2018 JOURNAL FOR SOCIAL SCIENCES RESEARCH

%w%wadquﬂszaumsmmmﬁﬁﬁiamsﬁmaﬂﬂyﬂauﬁﬁLnumeuﬂsgﬂﬁnihq
MARKETING MIX FACTORS AFFECTING BUYING DECISION
OF PROCESSED GAC FRUIT AGRICULTURAL PRODUCTS
IN NAKHONPATHOM PROVINCE
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ABSTRACT

This research aimed to: 1) study the consumer behavior in buying processed
agricultural products from gac fruits in Nakhon Pathom Province; 2) compare the buying
decision on processed agricultural products from gac fruits, classified by personal factors;
3) study the marketing mix factors affecting buying decision on processed agricultural
products from gac fruits in Nakhon Pathom Province. The research sample was 406
consumers of processed agricultural products from gac fruits. The research found that:

1. Overall, theopinion about importance of marketing mix factors affecting
buying decision on processed agricultural products from gac fruit was at a high level.
When considering each aspect, all aspects-price, promotion, product, and distribution
channel were at a high level. Additionally, the opinion about buying decision process on
processed agricultural products from gac fruits wasoverall at a high level. When considering
each aspect, all aspects were also at a high level.

2. As for comparison of buying decision, consumers as classified by gender,
age, monthly income, and education level have different opinion aboutbuying decision on
processed agricultural products from gac fruits with statistical significance at .05. However,
there was no difference among consumers with difference in marital status and occupation.

3. All marketing mix factors-product, price, distribution channel, and promotion-
positively affected buying decision on processed agricultural products from gac fruits with
statistically significance at .05, consistent with the hypothesis. All marketing mix factors
together predicted buying decision on processed agricultural products at percentage of

43.30. The factors in order of priority were distribution channel, promotion, product, and price.
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The equation was buying decision on processed agricultural products from gac fruits =
1.196 + 0.122 (product) + 0.100 (price) + 0.290 (distribution channels) + 0.166 (promotion).

Keywords: marketing mix, buying decision, processed agricultural product from gac fruit
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