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Worldwide Business transactions both domestic and international trades.
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and minutes, company reports, product/service presentations, and business articles.
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Managerial Accounting
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Principles of Marketing
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Production Management
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Strategic Management
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Micro Economics 1
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Macro Economics 1
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Local Marketing
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Marketing Channel and Supply Chain Management
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Marketing Communication
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Product and Price Management
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Global Marketing
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Wholesaling and Retailing Management
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Marketing Strategy for Small and Medium Enterprises
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Service Marketing Management
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